
 

DISCOP ISTANBUL and DISCOPRO / 27 Feb. – 1 March 
EVENT MARKETING OFFERS  FOR REGISTERED PARTICIPANTS ONLY 

 

 

ABOUT THE EVENT 

Successfully launched in 2010, the DISCOP ISTANBUL television content market specifically 
targets Western Asia and Northern Africa, a strategic region, in light of recent developments, for 
television content business. 
 

 + 32 countries 
 + 500 million people 
 + 120 million TV households 
 + 12 million Pay-Tv subscribers 
 + 250 million mobile phone subscribers 

 
The second edition of DISCOP ISTANBUL will take place at the conveniently located 
INTERCONTINENTAL CEYLAN HOTEL, from Tuesday 28 February to Thursday 1 March (3 days). 
 
Over 500 participants are expected to attend DISCOP ISTANBUL 2012 including representatives 
from: 
 

 + 120 international suppliers of television content 
 + 150 regional Broadcasters, pay-tv operators, mobile networks, alternative content 

distribution platforms, territorial agents and formats producers 
 + 20 regional advertising agencies and media buying houses 

 
Promoting the concept of a new “Silk Road”, this year’s DISCOP ISTANBUL will also feature THE 
SILIK ROAD WAVE / SPOTLIGHT ON CENTRAL ASIA, a program that will include an overview of 
Central Asia’s television marketplace, provide insights on local co-production and investment 
opportunities alongside,  and present the region’s main content development, production, creative 
and distribution players. 
 
DISCOP ISTANBUL will also welcome a larger contingent of Turkish companies than ever before, 
with all the major networks and Pay-Tv operators exhibiting and sponsoring a generous program of 
social and networking functions throughout the market.  

 

KEY REGIONAL DEMOGRAPHICS 
 
Our ambition is to welcome 500 participants fueling the region’s booming television 
entertainment industry for DISCOP ISTANBUL’s 3 days of business dealings, rapid-fire 
stimulation, unexpected connections, extraordinary insights and powerful inspiration. 
 
Our ambition is also to turn DISCOP ISTANBUL into the best-know and sought after industry 
gathering bringing together regional key-demographics actively involved in the development, 
funding, production, programming, marketing and licensing of audiovisual content across all 
distribution platforms in Eurasia, the Middle East and Northern Africa. 
 



 

For exhibiting companies sensitive to the rapidly growing developments of this strategic region’s 
multi-platform environment , partnering up with DISCOP ISTANBUL guarantees prime access to a 
vibrant and captive audience of + 500 decision-making level, opinionated, and trend setting physical 
participants with one common interest in mind: the future of television business in Eurasia, the 
Middle and Northern Africa. 
 
A group of highly-qualified and engaged prospects eager to do business, to try, learn and talk about 
creative content, innovative marketing concepts and new distribution models in this region’s 
multiscreen ecosystem. 
 

EVENT MAKETING OFFERS AVAILABLE AS OF 19 DECEMBER 2011 
 

Our offers described below are reserved for registered participants only and include: 
 
 

a. PASSAGE-WAY BRANDING / 8,000 Euros / 1 PACK  

 
A strategic passage-way that goes from the BOSPHOROUS HALL to the MAIN FOYER and then 
the ANADOLOU HALL is used by all participants several times a day. There is a lot of foot-traffic 
walking in and out of the ANADOLU HALL and the BOSPHOROUS HALL and also because one of 
our on-site MEETING ORGANIZATION POINT OF INFORMATION will be located in the MAIN 
FOYER. The offer includes: 
 
- 8 X Jumbo-Sized Kakemonos spread about the entire FOYER   
- 2 X Plasma Screens located at the entrance and exit of the FOYER 
- 1 X 2-page editorial in DISLINK 
- 1 X Full page advert in DISLINK 
- 1 X Full page advert in the electronic DISBOOK 
- Company logo on all on-site informative signage in the PARTNERS’ section 
 
 

b. MAIN FOYER BRANDING / 7,000 Euros / 1 PACK  

 
Strategically located at the heart of the market, the MAIN FOYER is located before the ANADOLU 
HALL, one of the two DISCOP ISTANBUL exhibiting halls. There is a lot of foot-traffic walking in and 
out of the ANADOLU HALL as half of the exhibitors are located in this hall and also because one of 
our on-site MEETING ORGANIZATION POINT OF INFORMATION will be located in the MAIN 
FOYER.  
 
The offer includes: 
 
- 8 X Jumbo-Sized Kakemonos spread about the entire FOYER   
- 2 X Plasma Screens located at the entrance and exit of the FOYER 
- 1 X 2-page editorial in DISLINK 
- 1 X Full page advertisement in DISLINK 
- 1 X Full page advertisement in the electronic DISBOOK 
- Company logo on all on-site informative signage in the PARTNERS’ section 
 
 
 





 

d. ADVERTISING / VARIOUS PRICES  

 
 
Traditional and high-impact advertising offers are also available: 
 

1. FULL PAGE ADVERTISING in DISLINK @ 1,000 Euros  
The DISLINK print magazine is the only magazine to be available in the official show bag 
with a guaranteed distribution to ALL PARTICIPANTS. 500 EX. 
 
 

2. FULL PAGE ADVERTISING in the electronic DISBOOK @ 500 Euros  
The electronic DISBOOK is being mailed to all BUYERS in advance of the market and then 
to all PARTICIPANTS after the market. 
 

3. JUMBO SIZED KAKEMONO @ 750 Euros 
12 X Kakemono locations are still available in the BOSPHOROUS and the ANADOLU halls 
(6 X per hall). Kakemonos will only be placed in these halls. 

 
4. COMBO PACKAGE @ 2000 Euros 

 
 Full page advertisement in DISLINK 
 Full page advertisement in DISBOOK 
 One Kakemono  

 
5. SHOW BAG INSERT @ 500 Euros 

Participants can take advantage of the guaranteed distribution of the show bag to insert 
marketing material. Price does not include production / delivery / customs clearance costs.   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

e. THE CONFERENCE SPONSORSHIP PACKAGE / 5,000 EUROS / 2 Packs 

 
Two distinct conferences will be planned in the context of DISCOP ISTANBUL: 
 
THE SILK ROAD WAVE / SPOTLIGHT ON CENTRAL ASIA – 28 February 
 
THE RENAISSANCE OF ARABIC CONTENT – 29 February 
 
Each of these conferences will bring together a group of +/- 40 influential and key players as well as 
expert speakers, panelists and moderators  
 
Each conference program will include 2 X coffee breaks (morning and afternoon) and a light cocktail 
party at the end of each day.  
 
Each conference’s exclusive sponsor will be provided with  
 

1. Two Kakemonos: 
 

a) 1 X Kakemono at the entrance of the conference room 
b) 1 X Kakemono on the stage 
 
2. 1 X 10-minute company presentation scheduled into the main program. 
3. Company logo on all invitations to the conferences to be placed in the show bag. 
4. Company logo on 2 X informative Kakemonos promoting each conference and placed in 

strategic DISCOP ISTANBUL market areas. 
5. 1 X 2-page editorial in DISLINK. 
6. 1 X Full page advertisement in DISLINK. 
7. 1 X Full page advertisement in the electronic DISBOOK. 
8. Company logo on all on-site informative signage in the PARTNERS’ section. 
9. 2 X complimentary VISITORS’ market badges. 

 
ABOUT BASIC LEAD 

 
Founded in 1991, BASIC LEAD is a full-service, event production and marketing agency that helps 
companies in the entertainment industry develop business-building marketing campaigns and plan 
effective presence at trade events. 
 
Operating from our Los Angeles and Paris offices, our staff is trained to deliver measurable results 
empowered by impeccable research, rigorous validation processes and the predominance of the 
telephone in our work. 
 
Also, BASIC LEAD develops and produces events all over the world on behalf of private 
organizations, trade event destinations and entertainment industry associations, such as 
DISCOP™, THE REMAKES MARKET™, MONTREUX COMEDY MARKET™ and TV LOVES 
AFRICA™. 
  
 

TEL LOS ANGELES + 1 (323) 782 13 00 // TEL PARIS + 33 1 42 29 32 24 
www.discop.com // info@basiclead.com // Facebook.com/DiscopMidEast 

 

http://www.discop.com/
mailto:info@basiclead.com

